2015 - 2025

CAYZN

Driving proven revenue management performance
for leading transportation companies.

o
CAYZN launched with
its first client iDGTV
(now Ouigo) marked
L | the start of a new era in
8 revenue management. =

® . .
First machine
learning model
deployed in production,
o a turning pointin
8 CAYZN's Al journey.

] @ CAYZN TRACKING

Introduction of
CAYZN Tracking

QOur competition
tracking tool, expanding
the product suite.

2016

BlaBlaCar &
SNCF go live

cementing CAYZN as a
trusted choice for major
French operators.

2020

10 YEARS OF

CAYZN

C 6 €38
( clients revenue
managed
L3 L3 [ ] .
First international SJ (Sweden)
clients: joins
Iltabus in Italy and VR & strengthening
DSB in Finland and presence in
~ | Denmark respectively, N | Scandinavia. @
N | accelerating European N N
Q| expansion Q
N P . N
( 10
( clients
¢ Entry into North * Launch of
America with PAXONE
Flair Airlines our inventory and
CAYZN's first distribution platform,
airline client. expanding the product
M M | suite further.
o o
Q Q @ PAXONE
o, 250M €9B
(ﬁ passengers revenue
handled managed
®

2024

Nederlandse Launch

Spoorwegen
iIn Netherlands

Latest client @
ANy

addition

€15B+

Revenue managed yearly

300M 15

Passengers handled
yearly

CAYZN Ancillaries
& Horizon (BI) @
A

Leading transportation
providers using CAYZN

Eurostar, Transavia

& Trenitalia
select CAYZN

+20% median
growth in
clients’
revenue

* Celebrating 10 Years

First .
International

User Group

of

5-15%

Increase in revenue

100+

Members working
on our products

Trusted by Leading Transportation Companies
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